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Oracle – A Case Study

Objective

 Key Objective: To generate leads through whitepaper downloads (100 leads)

 Target Audience: SMEs

 Markets: ASEAN (Singapore, Malaysia, Thailand, Indonesia, Vietnam, 
Philippines)

 Duration: 4 weeks (18 October to 16 November 2008)

Solution

 A landing page was created to provide information on Oracle’s CRM On 
Demand for Midsize companies, featuring eBooks and whitepapers for 
download

 The campaign comprise of banners on BBC.com and Video on Demand, which 
lead users to the landing page created

 URL: http://www.oracle-crm-ondemand.com/



Results

 Banners
 Impressions Delivered: 750,198

 Clicks Generated: 2,237

 Click through rate: 0.3%

 Video on Demand
 Streams Delivered: 232,496

 Clicks Generated: 8,414

 Click through rate: 3.62%

 Companion banner (Click through rate): 1.74%

 Total number of eBooks/ Whitepapers downloaded
 80
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BBC Video on Demand
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