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Al British Gas we're dedicated to delivering the essentials for business, helping you to save
both time and money.

Our business services division has been specifically created to understand and meet the needs
of our customers — from the largest industrial and commercial operators fo the smallest of
SMEs.

Our products and services have developed with this in mind. Wa're hers to help your business.

the brief

The British Gas Business website was originally acquired from Enron Direct, together with their
existing customer base. At the time of acquisition, a bare minimum had been done to the site -
switching Enron logos with British Gas logos. Taglab was briefed to bring the site in line with British
Gas’s new brand and accessibility guidelines.
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With no documentation or test environment available,
Taglab sent a developer to work on-site at British e :
Gas for the duration of the project. Going through the

legacy code line-by-line, and with no access to the back-end system, Taglab developed an entirely
new, standards compliant, accessible, re-branded front end.

results

The new front end validates against W3C’s XHTML validators. It is compliant with WAI-AA accessibility
requirements. As a result of the redesign, and a new promotional campaign, usage of the site
increased, reducing pressure on the call centre.

To find out more about Taglab, and our web design and build services,
call 0207 183 3600 or visit www.taglab.com




