MGHﬁL
TRAINING &

ACADEMY // -'

Building stronger digital teams

Get set for search
Seven simple steps for getting started in search
The Search Academy

If you're new to search engine marketing, then its breadth and scale might feel daunting. Get
search right and it can transform your business, that's why it accounts for more than 40% of all
online advertising in many countries. Devised by Danny Meadows-Klue to help companies
new to search get it right, these simple steps get you heading in the right direction. Search
engine advertising and search engine marketing will become major tools for your brand; it's
time to get started.
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Getting set for search...

Seven simple steps

...for getting started in search

A training and development workshop
for marketers new to online
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This academy covers

« The basics for search marketing

How to approach it

Why search is critical

Simple search marketing tips

It's the way most people navigate the whole web

It's key to unlocking value from investment in the rest of your web

‘- It's a foundation building block of web marketing
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=)>Online advertising:
The big switchover
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Search 1s over half all online
advertising in some countries (UK)

0.9%

[ Display

Bl Classifieds

B Paid for search
M Solus Email

17.7%
‘ IAB estimates for actual ad spend by format are based on samples of categorised revenue from key IAB members provided by PwC.
. DIGITAL Data excludes unclassified figures. Source: PricewaterhouseCoopers / Internet Advertising Bureau UK / WARC
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—> The two sides to
search engine
marketing
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The two sides to Search

Weh ages Groups PNews more s I ovanons S\el\{e Search uSIng a key he’

GOLnge ||market|ng online | Searchll| Fretoernas

Search Otheweb@pagesfromthe LIk Wo rd Or phrase

Web Results 1- 10 of about 7,260,000 for marketing online. (0.42 seconds)

Mews results for marketing online - “iew today's top staries
Web.de expands online marketing partnerships 1o 18 countries - Telecom FPaper (subscriptiony - 19 Moy 2004

31 Billion In Sales Leads
This is how rmuch we have generated

EBrand Republic for our clients through 24x7 PPC

.. Mewy 50,000 circulation. Easierto pick up, harder to put down Marketing's online wanen. aturalSearch.couk

news feed is now available on Brand Repuhblic, Britain's biggest portal for ...

st randrepublic.comimagazinesimarketing/findex.cfm - 44k- 20 Moy 2004 - Proven Online Marketing

Cached - Similar pages Innovative web marketing solutions
sea, etmail and online marketing

Internet marketing training LI => E-marketing training UK == ... wew webpage-marketing.cam

Marketing Online is a knowledge source about Internet marketing and e-

marketing for marketing professionals and students. Internet ... Lead Generation

v imarketing-online co.ukl - 18k - Cached - Similar pages Meed Gualified Uk Leads?

We Can Provide Them

All the latest content from Marketing ¥Week plus 5 searchable ... . ey clicksplus. couk H
- Cussans restructures in brand innovation push. PZ Cussons has restructured N at u ral /Org an I C Pay Per Cl I C k

its husiness into two separate divisions, with independent marketing operations, C_IM emarketing award

in.. Sign up now for a 2 day course Ad - M

wey rmad.co.ukipublicationdmws - 20k - 20 Moy 2004 - Cached - Similar pages Searc h in Central London 24-25 Movember Vertl S I n g
vy, profacademy.com

Internet Marketing - Search Engine Promotion and Optimisation ...

MediaCo provides internet marketing online services, UK and worldwide. Online Marketing

Services ... mare. Delivering UK marketing online solutions since 199839 .. Reguest a free review of your

s fredia co uksf - 35k - 20 Kow 2004 - Cached - Similar pages online marketing activity

s webmarketingworkshop.couk
Internet Marketing - U< Marketing Online - tediaCo

MediaCo provides a ranae of internet marketing online services, Uk and Marketing Acency in kent

worldwide. .. MediaCo has been delivering LI marketing online solutions since Branding & Design, PR, YWeh Sites,

19949, SEQ, Online Marketing & Exhibitions

wenes. media.coukfinternet-marketing) - 24k - 20 Mov 2004 - whwewd. adamscreative.co.uk

Cached - Similar pages

[Moare results fram wwoe media.co.uk] Meed 'e-marketing' help?

We create bespoke online marketing

Butterwarth Heinermann packages - e-mail, viral & websites
... Marketing knowledge is global provider of online marketing and management woney B-creation. co.uk

gqualifications. .. Professional services from MARKETING Online. ...
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Seven steps to
starting search

The Digital Search Marketing Academy
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—> Scale

Get your focus in the right place
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Scale

Get your focus in the right place

« Consider your real marketing mix today

« Websites are the starting point in most customer
journeys

« Search engines are the start of most web
sessions

« Pay-per-click is over half all online adspend
« Search engine optimisation is vast
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Does
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—> Sales

Get your business ready for sales
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Sales

Get your business ready for sales

« Think through how the website can build sales
« Set marcoms objectives for the site
« Funnel customers into action

 Focus on sales, lead qualification, lead
generation
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Sales

Get your site right; convert the leads

« Learn about your conversions

« Understand what happens when customers visit
« Look for the simplest route to purchase or leads
« Link deep into the site

« Monitor those leads; follow them through the
business
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—> Support

Find the right partners for you
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Support

Find your partners

« Get help
e Friends?
« Ad agencies?
« Web agencies?
e Search engines?
« Search specialists?

« Look for trust, expertise, independence, history,
and a freshness in knowledge
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—> Seduce

Select the right keyphrases that
will bring customers to you
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Seduce

Select the right keyphrases that will bring customers to you

« Start understanding the language of search

« Question: how do your customers describe you?
« Shift your mindset; become your customer

« Explore the language

« EXplore groups of terms

« Start harnessing them on your site and in your
advertising
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—> Start

Get your feet wet, start the test
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Start

Get your feet wet, start the test

o Start small

« Run a simple test with a credit card to see the
effect

« Analyze and track
« Consider the implications for your team
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—> See

See the results; investigate
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See

See the results; investigate

« Watch what happens

« Measure the results within the process as well
as final outputs

« Look into the data
« Learn about your customers’ buying behaviour
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See

Measure performance with split-run tests

« Set up more advanced metrics
« Set up the test

« Pre and post?

« EXposed and control?

« Market A vs market B?
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—> Serious

Then get serious about weaving
search into your business
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Serious

Then get serious about weaving search into your business

« This Is boardroom stuff

« Glve ownership to the right people

« Give it the right scale of attention

« Give It the right support

« Give it the right analysis

« Give It the chance to change the rest of your
marketing mix, leading other above and below
the line marcoms activity
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—> Takeouts

Danny Meadows-Klue's
Seven Simple Steps
for Starting Search
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I
This academy covered

« The basics for search marketing

How to approach it

Why search is critical

Simple search marketing tips

It's the way most people navigate the whole web

It's key to unlocking value from investment in the rest of your web

‘- It's a foundation building block of web marketing
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Get set for search

Seven simple steps for getting started in search

1.Scale _

Get your focus in the right place Get in touch!
2.Sales

Get your business ready for sales Danny’s Seven Simple Steps for

Get your site right convert the leads getting started in search
3.Support

Find the right partners for you Mail me more of your questions
4.Seduce

Select the right keyphrases that will Dan ny Meadows-Klue

bring customers to you o )
5 Start CEO, Digital Strategy Consulting

" Get your feet wet, start the test & Digital Training Academy

6. SSeeetE results; investigate Trainer | Commentator | Strategist | Coach
7.5erious . _

Then get serious about weaving search Danny@DigitalStrategyConsulting.com

into your business +44 (0) 20 7244 9661

' DIGITAL . Moreinformation? Contact: Team @DigitalStrategyConsulting.com +44 (0) 20 7244 9661
TRAINING . ©2000-2008 Digital Strategy Consulting Ltd & Partners

ACADEMY . Remember that the use of these materials is subject to our terms and conditions,
they are client confidential and are not to be distributed to other parties

The knowledge transfer
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