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What is Xclaim?

(Contextual) internet advertising 
network with intext ads



What are intext ads?
Where? Intext ads  are shown on our partners’ pages
How? Textual content as double underlined green links
When? When user chooses to hover the mouse over
Then... The in-text link triggers the display of advertising

• Directly link the ads with the specific words important to the brand
• Ad is user initiated
• Due to ad initiation, the user is completely focused on it



Example of the text with underlined words



How does the advertising 
network work?
- Distribution network based on contractual relations with 
websites
- Ads are distributed through xclaim system 
- Xclaim scans all pages in the network looking for selected 
words in appropriate context
- When system finds the words that advertiser has chosen, it 
places the link, double underline the word and colors the word in 
green. Only if user hovers the mouse over the word, the ad will 
be shown.



What is contextuality?
-Ads that are shown are related to the context of the web 
page

- For example, if page is about cars, the should be from the 
automotive industry

- but...



But... It isn’t always like 
that.
-From advertisers, we received different requests

Some of them are:
- Word: Kikiriki – name of the tariff of mobile operator Tele2
- Word: Ecology – Peugeot
- Word: Law – line for Ožujsko beer
- Word: Family – T-Mobile and their product “Flex family”
- Word: Beauty – Dove 
- Word: Music – SonyEricsson



Therefore, we created to 
types of ads:
- Direct marketing ads

- XclaimTxt, XclaimLogo And XclaimJumboLogo
- CPC charge model (pay per click on ad)
- more expressed contextuality



See online example.
www.xonline.hr/bavaria/



See online example.
www.xonline.hr/fima



See online example.
www.xonline.hr/crosig.hr



Another type of xclaim ads
- Branding ads

- XclaimFlash, XclaimBubble i XclaimVideo
- CPI charge model (pay per impression)
- contextuality defers from case to case



See online example.
www.xonline.hr/peugeot



XclaimBubble

See online example.
www.xonline.hr/gume



XclaimVideo

See online example.
www.xonline.hr/nike



Our monthly reach is a million 
different users in Croatia

And we only started in May 2007!





Appendix and background



A range of ad products
- Direct marketing ads

- XclaimTxt, XclaimLogo And XclaimJumboLogo
- CPC charge model (pay per click on ad)
- more expressed contextuality



See online example.
www.xonline.hr/bavaria/



See online example.
www.xonline.hr/fima



See online example.
www.xonline.hr/crosig.hr



Another type of xclaim ads
- Branding ads

- XclaimFlash, XclaimBubble i XclaimVideo
- CPI charge model (pay per impression)
- contextuality defers from case to case



See online example.
www.xonline.hr/peugeot



XclaimBubble

See online example.
www.xonline.hr/gume



XclaimVideo

See online example.
www.xonline.hr/nike



What are the differences 
between our ads?
XclaimTxt and other direct marketing ads have basic 
purpose to generate the traffic on web pages on advertiser; 
therefore we charge for click, and impressions are free. 
Products with logo have more expensive click due to 
additional branding effect.

CTR – between 2% and 5%

With these products, advertisers can exclusively buy the 
word, which increases the price of click for 35%



What are the differences 
between our ads?

XclaimFlash i other branding ads (XclaimBubble i 
XclaimVideo) have basic purpose of branding the product 
and services of advertiser, and therefore the impression is 
charged while click is free.

(Charged) Impressions are limited to 3 pre cookie, in order 
to provide better reach to advertiser



You can have non-words

Non-words
- If there are words that advertiser doesn’t want to be related 
to, he can simply select them, and the ads will be excluded
- if the system finds any of these words on web page, the 
advertiser’s ad will not be shown

Example – advertiser for automobile industry: 
word “car” – exclude word “accident”



Reports on status and 
results of campaign
Xclaim provides  you with detailed online reports about the 
results of campaigns (number of impressions, number of 
clicks, CTR). Reports can be reviewed for different time 
periods: monthly, weekly, or daily basis, for all words or 
specific word. 





Our monthly reach is a million 
different users in Croatia

Cookie methodology



We started with operations on
May 1st, 2007.



Some of our clients:
Tele2 
Oglasnik.hr
Sony Ericsson
Dove
Ledo
Signal
Croatia osiguranje
Alkemist
FIMA Global Invest
HRportfolio
Vaillant
Diners Club



Contact

Jan Jilek – jan.jilek@xclaim.hr

Thanks!


