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Case study
Digital Relationship Marketing (RM) Academy
Extending the consumer journey with RM
Hackett: Style that builds brands and generates 
sales

Hackett
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Hackett

Brand associations

Å Using email to deliver a 

brand association 

message

Å Building more value 

from existing marketing 

by amplifying it through 

email

Å Creating communication 

thatõs on-brand and 

building discussion and 

engagement among 

target customers

From: Hackett 
[mailto:GQ.Anniversary@lavamail.hackett.com]
Sent: 03 November 2008 15:28
To: Danny @ Danny.co.uk
Subject: 20 years of GQ covers in association with 
Hackett
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Hackett

New season, new range

Å Using seasonal events 
and trends to give 
permission for 
discussion with 
consumers

Å Building stronger sales 
through pre-empting 
high-street spend by 
mailing before the 
weekend

Å Understanding eth 
mechanics of timing 
and retail purchase 
decisons

From: Hackett [mailto:email@news.hackett.com]
Sent: 15 May 2009 15:18
To: Danny @ Danny.co.uk
Subject: Hackett - Essential Picnic & Beach Kit


