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Amazon

From: Amazon.co.uk [mailto: mazon-
offers@amazon.co.uk]

Sent: 21 August 2008 13:06

To: Danny MeadowsKlue @ Digital

USI”g emall tO tarQEt Subject: Save 30% on AThe

offers effectively

A The richness of

Amazonods
data makes for an
incredibly powerful
targeting tool

Yet every business has
(or is building fast)
customer profile
information as a way to
segment and target

Think about what your
firm can learn from the
way Amazon uses their
email techniques
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by Paul Theroux

amazon.co.uk

cus

Greetings from Amazon.co.uk,

As zomeone who has purchased or rated books by Paul Theroux, you might like to know that The Elzphania
Suite will be released on 28 August 2008. You can pre-order yours for just £6.29 (30% off the REF) by
following the link below.

7 The Elephanta Suite
PAUL Paul Theroux
THEROU X

J

T ks

ERF: £35%%
Price: £6.29

= ST

You Save: £2.70 (30%%2)

Eelease Date: 23 August 2008

@ Pre-order this item tudary]

Svnopsis

Thizs fabulous, far-reaching book breathtakingly captures the tumult, ambition, hardship and serenity that mark
modern India. Theroux's characters risk venturing far bevond its well-worn paths to discover woe or truth or
peace. A holidaying middle-aged couple veer heedlessly from idyll to chaos. A buttoned-up Boston lawryver finds
relief in Mumbai's reeking slums. A young woman befriends an elephant in Bangalore. We alzo meet Indian
characters as distinctive as they are indicative of their country's subtle ironies: an executive who yeams to
become a holy beggar, an earnest young striver whose personality is transformed by acquiring an American
accent, a miracle-working guru, and more. "The Elephanta Suite” urges us towards a fresh, compelling, and often
inspiring notion of India and its effect on those who try to lose - or find - themselves there.
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A

Amazon

Recommendations

By sending only the offers
that match a consumers
interest, open rates can be
assured

The value of email is in the
quality of the open rates
and the attitudes of the
customersad a function of
the relevancy of the offer
and their expectation of
the brand

Consider why some brands
sustain good open rates
with very high volumes of
customer messaging
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From: Amazon.co.uk [amazon
offers@amazon.co.uk]

Sent: 15 October 2008 09:10

To: Danny @ Danny.co.uk

Subject: Amazon.co.uk recommendsdVikinomicsd
and more

amazoncouk Recommended for You

Amazon.co.uk has new recommendations for you based on items you purchased or
told us you own.

SEARCH INSIDE™
: Wi arr e e —
Wikinomics Buzzmarketing: The Game Design Windows and
Get People to Reader: & Rules Mirrors:
Talk About Your of Play Anthology Interaction
Stuff Design, Digital

Art, and the Myth
of Transparency
{Leonardo Book)

SEARCH INSIDE™
.
E No image Sess
available COACHING
CULBFLURE
T
Convergence CIM - 9 Analvsis The Business and
Culture: Where and Evaluation: Practice of
0ld and New Study Text Coaching: Finding
Media Collide Your Niche

Making Money
and Attracting
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Writing email messages that are instantly understood
oPeople who Ii ke this al:

A Amazon sends a lot of email, so why do they manage to get a
consistently high open rate?

A The answer is in the targeting, ar
like the depth of information they do, there are still lessons to learn

A Take this simple email for a book offer and consider why of all the
millions of books this one is selected

A When you know what your customer buys and you have new products
that are similar to those theyoOve
joining up the dots

A°Al though the company who coined tF&
also |liked thisd has one of the
filtering tools of any retailer to rely upon

A The ideas are simple enough that any firm can start making some of
" these links providing they know their customers well enough
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Writing email messages that are instantly understood
Target the customer

A As an avid reader of Paul Theroux, this offer is perfectly targeted to the
consumer

A Amazon know that the consumer has bought several titles by Theroux and
several more about India, the place where this book is set

A ln the subject line the words ©6Paul Th
customer
A ltds instantly decidable and provides

this email from being deleted when it arrives with a bunch of other less
relevant retail offers

A The relevancy is clear in a way that if the book title alone was in the email it
might not be the case

A This shows how sometimes products need to be qualified by explaining the
category or parent brand to ensure the customer can make that connection

A When combined with a price promotion there is a natural sales uplift

A And although Amazon dondt release dat a
fact they continue to deliver price promotions in the market as an incentive to
‘ buy now speaks volumes

A This is an example of best practice in targeting and using email as a proactive
’ DIGITAL  Way to drive sales among both current and lapsed customers
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From: Amazon.co.uk [amazon
offers@amazon.co.uk]

Sent: 21 October 2008 13:10
To: Danny @ Danny.co.uk

Amazon Subject: Save 25% on "Grown Up Digital: How
the Net Generation is Changing Your World" by

Peopl e who | | FRESE

Aéalso |like this

A This is the cross
promotional phrase
Amazonds marketing
and proposition has
been built on

A Rich profile data, highly
accurate predictive
modelling about
interests, and clever
copywriting are

uaranteed to ensure
their offers always hit
the spot
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