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Contents

A On the campaign trail
Building engagement and moving message through relationship marketing
and social media; creating participation and delivering the direct message

A Social media
Platforms at the heart of the campaign; building discussion, activism and
engagement

A After election
How the campaign continued when the Obama administration took office

Further resources

This case study is built from extensive interviews Digital Strategy held with the
Obama campaign tean® for more information including detailed interviews
and our analysis on the communication content and messaging strategy
contact TheTeam@DigitalStrategyConsulting.com
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The Obama Campaign

Donations and buzz

Building connections
Building 6the
Building discussion

Adding depth to the
proposition
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Changing the &
buzz throughout the campaign
in the runup to the election

In political terms this
campaign was the first to
O6move messaged
through the web

DIGITAL
TRAINING
ACADEMY

From: Michelle Obama

[mailto:info@barackobama.com]

Sent: 18 October 2008 02:29

To: Danny MeadowsKlue @ Digital

Subject: Midnight deadline : Double your impact

Friend --

There's nothing like being on the campaign trail with Barack -- right at the heart of the largest and most
inspiring grassroots movement in the history of politics.

Qur team put together a video that captures that energy, and I had to share it with you.

See what this movement is all about, then make your first donation of $5 or more before it's too late to
make a difference.

Error! Filename not specified.
It's taken a lot of hard work to get this far, but we still have millions of voters to contact in a very short time.
This week alone, we need to grow this movement by 100,000 new donors -- but we're almost there.

If you make your first donation before tonight's deadline, a previous donor will match your donation and
double your impact.

Please watch this short video and make a matched donation of $5 or more for the change we need:

https: / /donate.barackobama.com/match

Barack will be the underdog until he's in the White House, so keep working, keep talking to your friends and
neighbors, and together we can change the world.

Thank you for your commitment, passion, and hard work,

Michelle
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The Obama Campaign

New reasons to donate

A This message comes 2 days
| ater é

A Feel the authenticity in the
language; this is a rallying cry
to the troops but 6 months
into the campaign for many of
them

A In interview, their campaign
director told
to carry on asking them for
more: more energy, more
support, more
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From: Barack Obama

[mailto:info@barackobama.com]
Sent: 20 October 2008 22:56

To: Danny MeadowsKlue @ Digital
Subject: You decide

Friend --
Right now, we have one last chance to strengthen our field operation and expand our reach even further.

This Friday, we're making the very last, hard decisions about allocating our resources. And it will all come down
to where we stand financially on Thursday at midnight.

We need to make decisions about strengthening our efforts in key battleground states -- and identify
opportunities for expansion.

You can decide where we fight -- and how strong our team will be. Please make a donation of $5 or more
before the deadline.

I know it's been a long campaign. And I know you've been asked to do a lot.
I hear you.
But right now, I'm asking you to remember what's at stake for our country.

After 20 months of fighting to bring the change we need, we cannot hold back now. We need to dig deep
because what we do -- or don't do -- between now and Election Day will make all the difference.

Please make a donation of $5 or more before the deadline to expand the final map of battleground states and
strengthen our field operation:

https: / /donate.barackobama.com/finaldeadline

I'd like to fight for votes in every corner of the country. But the reality is that we need to focus and redouble
our efforts for the final push.

Thank yvou for making sure this campaign has the resources to compete in as many states as possible,

Barack

PLEASE DONATE
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The Obama Campaign

Taking part

A This tactic combines

revenue generation with
discussion generatiord
and it gets people taking

the message out onto the

streets.

A In a market where

advertising is key to
moving opinion, car
ma?(nets and bumper
stickers were shifted in
their millions; prompting
front of mind awareness
and keeping the debate
going in shops, bars and
streets across North
America.
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From: Obama for America

[mailto:info@barackobama.com]

Sent: 21 October 2008 20:40

To: Danny MeadowsKlue @ Digital

Subject: Deadline : Limited edition car magnet

™\ OBAMA

Dear Friend,
Election Day is exactly twa weeks from today.

But right now, we're facing an urgent deadline that will determine exactly where we can compete -- and
howy fiercely -- inthe final push.

On Friday marning, we have to make the final, hard decisions ahout deploying our resources. That means
your support by Thursday at midnight is absolutely vital.

Your first donation of $10 or more will provide resources urgently needed before the deadline. And

ow'll receive a limited edition Obama-Biden car magnet

GET YOUR OFFICIAL
OBAMA-BIDEN
CAR MAGNET

DONATE $10 OR MORE

SHOW YOUR SUPPORT

Your supportwill determine how hard we can fight in key battleground states -- and ifwe can expand our
aperation inta some newly-campetitive states during the final days.

‘What hegan in Springfield, llinois, more than 20 months ago will reach its peak on Tuesday, November
ath.

We know whatwe need to do to win. But it's up to you ifwe have the resources ta fight hard and expand our
reach.

Make a $10 donation to support this campaign befare Thursday at midnight and receive a limited edition
Ohama-Biden car magnet:

https:fdenate.barackobama.c om/deadinemadnet

Thanks,

Ohama for America

PLEASE DONATE



From: Jon Carson [mailto:info@barackobama.com]
Sent: 22 October 2008 20:54

The Obama Campaign To: Danny MeadowsKlue @ Digital

InVOIVIng the team ubject: Deadline Tomorrow : Your Car Magne

A Involvement of the campaign
team gives new messages to
connect with their target
audience

A The deadline and clear call to
action ask for immediate

response
A Each message has one single

goal

Al n sFite of diverse O0sendersd
t he anguagramsd@ays o6on

and authentic

A The promotional Tshirts and
other mechanics are driving
discussion, building the reach
of the message and increasing
the loyalty of the voter
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