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Internet Ad Revenues by Advertising Format — 2008 Second Quarter Results

% of 2008 Second-Quarter Revenues
Digital Video™

Lead Generation 3% Banner Ads®

e 21%
Rich Media*
7%
E-mail
2% Sponsorship®
— 2%
Classifieds
14%

44%

Total — $5.7 Billion

Source: IAB report S1 2008
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What is Search Engine Marketing ?
Main providers in Croatia ?

Difference between SEM and Banners.
The Conversion Journey.

When is SEM right ?

Questions.
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Citroen Spi

Osobna i gospodarska vozila za sve potrebe. Svi nagi moc

In Croatia : o maentr

Citrog&n Hrvatska

Filijala francuskog proizvodata automaobila "Automobilles Citroen” u Republici
vozila, distributeri, test voZnja i kontakt.

www. citroen. hr/ - 23k - Spremljeno u privremenu mernoriju - Sligne stranice

C5 Limuzina C4 Picasso

e Google AdWords: woralhr M e

— Google search
" Svenaintemetu " na hrvatskom (O iz Hrvatske

Spanzotirani linkov

— Google search network

Oszobna i gospodarska vozila za sve potrebe. Svi nasi modeli su online!
o, citroen. hr

Citroen slike + cilene
OO e CO n e n n e WO r Auto foto aglasi marke Citroen. Citroen sa slikor i cijenorm
wnew Mjuskalo_hr

Citroen - auti.hr
Majvedi broj oglasa sa slikom Majveca ponuda polovnih Citroena

e FEfarget o

Rezultati na internetu  prigpremio Gcogle

Citro&n Hrvatska

— Eta r et Sea rC h n etWO rk Filijala francuskog proizvodada autorobila * Automobilles Citroen” u Republici
Hrvatskoj. Mova vozila, distributen, test voZnja
bttofhreasis citroen.hrf Priviermena memotija
=) www.njuskalo.hr
— Etarget Content networ
Citroen Kantla activa
- Godina proizvadnie; 1997...
djena: 21,141 HRK pribliEno: 2,200 EUR
. C a I I I l chiavien; 14.02.09, | ID; 337026

— Xclaim content network |

T &

Citroen ersteigern
Angebote 2y Citroen gesucht?
Eei ricardo.at werden Sie fundig!
ricardn.atfAutas/Citroen

Citroen
MNeu- und Gebrauchtwagen kaufen,
Preisveraleich inkl, Testherichte!
v ciao.dey_Citroen
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e Format
— Banners: Images, Flash.
— SEM: Mostly text.

e Targeting

— Banners : mix websites based on:
e Content of the site.
e Demographics.
e Reach.

— SEM :
e Searched keyword.
¢ Viewed Content (based on keyword)

e Payment
— Banners: per impressions.
— SEM: per clicks.
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The conversion Journey

Google

Hrvatska
: Mapredno pretraZivanje
| Citroen fa 1o
Google pretrazivanje | Frati me sreca | deziéni alati

PretraZi: ® web O stranice na hrvatskom jezika © stranice iz zemlje: Hrvatska

PromidZbeni program - Sve 0 Googleu - Google.com in English

E2009 Google

February 16, 2009
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Search query

l ) (keyword)
e e Mapredno pretrazivanje
0% razl Fostauke

Pretrazic ® web O stranice na hrvatskom jeziku © stranice iz zemlje: Hrvatska

Weh Fezultati 1 - 10 od

tibliZno 71.500.000 za citroen. (0,09 sek.)

- AdWords ads

1

g "Automobilies CHroen

¢

' u Hepublicl Hreatskop

REREH IR o % "g Ty

Search results

Citroén Hry
Mowi CITROE

st DFE

U5 dokaz g o8

i CITROEN ¢
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»Maslovna  » O nama > Kontakt  » Sitemap = i &

CITROEN Ogobnavozila | Gospodarska vozila  Business Club - Dodatna oprems Mreia CITROEM Moj CITROEN Ugluge  kKonfigurator

.C1 .C2 | .C3 | .C3 Pluriel | .C4 | .Cd Picasso | .Ch | .Ch | .C8 | .Xsara Picasso | .Hemo | .Berlingo First | .Berlingo | .C-Crosser

CITROEN C1

21 dijeli stilde linije za svim kempaktnim CITROEN
wozilima skramiranim chevronima i zaohljanim

linijama...
» opimije
Vs CITROEN SE PONOVNO RADA...
C::rnoén Udite u novi svijet Marke

February 16, 2009
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Desktop ; Screen-
pozadine 47 @l savers

Opis
CITROEN C3 Pluriel
CITROEM C3 Plutiel je prea LIMUZIMNA na svijetu koja je osvojila nagradu za "Kabriolet goding”, étnviée, od limuzine 5 trojima vratima, isti CITROEM €3 Pluriel

uspjedno postaje panoramska limuzina, CITROEM C3 Pluriel Kahriolet, CITROEM G2 Pluriel spider sa fetiri mjesta i na kraju Spider Pick-up. Skladno odijelo
ﬂuidnih i smjelih linija, knje pnvezuju izdaéne unlumene veseli dizajn jasno pnkazuje pripadnust Dhitelji CITROEN C3ine umanjujuéi stvarnu nsobnost

dakle 3 centimetra vise od CITROEN 3. N]nga dufina od 2,93 m i Sirina od 1,69 m jasno ga svrstavaju U gornji dln svoje klase. CITROEN C3 F'Iurlel kao
zatvarena limuzina ima dinamican, wrlo zaohljen dizajn koji odaje dojarm istinskog "mjehura energije"”.

Business Club = K { o~ CITROEN T4 Prijavite se za
Seg piehal 2 VOZILA T RACING & TESTVOZNJU!

February 16, 2009
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Goal Conversion Rate Jan 15, 2009 - Feb 14, 2009 ~

J » Goal Conversion Rate ~ Graph by: @ =

2.00%

2.00%

100 g O O @ O .M-H—h._.ﬂi—l—l—'ﬁ.—-—.m

[ January 18, 2008 [ January 28, 2008 [ February 2, 2008 [ February 8, 2008

0.89% Total Goal Conversion Rate

J ~" Goall Value ~ Graph by @ =

&£70,000.00

e U

£35,000.00

[ January 19, 2008 [ January 26, 2008 [ February 2, 2008

$1.481,600.00 Total Goal Value

[ February 9, 2008

February 16, 2009



- teractive.agency Selling conversions

your success - our passian

CPC =10 cent

ﬁ

Reinvest

. Conversion rate = 0,5%
profits
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e SEM is right for advertisers that have concrete
action oriented goals with their websites.
e Goals can be:
— Sale
— User Registration
— Signup for a newsletter
— Information request
— Download of a brochure
— Etc.

February 16, 2009
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e Travel
— Online booking
e Content websites
— Registration
— New visitors

e Retail
— Direct sale

e Automotive
— Car Trial request

e Finance
— Contact information for new customers
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Interactive

e Interactive provides SEM services:
— Set up and management SEM campaigns
— Optimization
— Conversion optimizations
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Ad Rank = Maximum CPC bid x QS

e Cost per click and Relevancy are a Factor of the ad rank

e Potentially advertiser A can be ranked higher than
advertiser B and pay less.

February 16, 2009
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Cost per click Quality Rank score | Position
Score

Advertiser A € 0,40 1,8 % 0,72 1
(0,4 x 1,8%)

Advertiser B €0,65 10 % 0,65 2
(0,65 x 1,0%)

Advertiser C €0,25 15 % 0,38 3
(0,25 x 1,5%)

February 16, 2009



N

interactive.agency

1]
your sucgess - our passd

SponZorirane veze

o Headline: 25 characters
_——— e Description line 1: 35 characters

Jgreball ste branik?

Parkrnatic - TR i
rariiranio 9 LCD-om i zvckoml e Description line 2: 35 characters
: h T i
wt raptor.hr — o Display URL: 35 characters
Citroen e Destination URL: 1024 characters

kupujete auta? Me propustite
pogledati nasu jedinstvenu ponudul
wanyy. automotozilla. com

vl Citroen maodeli

Citroen - 500 oglasa, najvedi izbor
Preko 40.000 auto oglasa jedino na
wany. 0glasnik. hr

Citroen slike + cijene
Auto foto aglasi marke Citroen.
Citroen sa slikom | cijenom.

w.wjuskaln.hrfﬁtrnen /
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Brand Funnel

\ Brand awareness /

Brand image

Loyality
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Index of Unaided Brand Awareness:
Aggregated Result for 8 Brands

160°% -

1409, 4

120% 4

100%: 4

0%

BU%: 4

40%: 4

20%: 4

0% 4

AR FRAMNMCE
AT S

without AdWords
contact

Source: Market research TNS / Google

with AdWords contact

el Branding effect of text advertising
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